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Abstract

12

The purpose of this study was to analyze the marketing mix, interface, and trust
affecting online purchase decisions by consumers in Bangkok. The multi-stage
sampling technique together with questionnaires were used to collect data from 400
consumers who had purchased products via online channels. Multiple regression was
implemented to analyze the data. The results showed that most of the respondents
were female with bachelor degrees. Most of them worked in private companies
and they had used the Internet for 4-6 years between the hours of 18.00 pm. to 24.00
am. The results also revealed that the marketing mix factors affecting the online
purchase decisions of consumers in Bangkok at the statistically significant level of
0.05 were the products and channels of distribution, the interface feature of company
profiles, the trust in service and duration of customer attention. However, a) the
marketing mix of pricing and promotion, b) the interface of product information,
payment, purchase, return, and preview of product images, and c) the trust factors of
reliability, truth, and comprehension had no effect on the online purchase decisions of

consumers in Bangkok.

Keywords: Marketing Mix, Interface, Trust, Purchase Decision, Online Product
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As. OpAun gaansuns  guuri nuAUIAD

A13797 3 uaAsAENLSERMENTaRRBENEAM AR LALAIANARIALARDUNIATIU

masnauladedudinaulail

s B SE B Beta t Sig.
AAgil 1453 0254 5722 0.000
1. HlaspsiulseaNnINIInaIa
1.1 Fundadun 0.076 0.040 0.097 1.930 0.050*
1.2 fus1an -0.038 0.042 -0.048 -0.902 0.368
1.3 FNUEINNNTIAI VUL 0.082 0.043 0.095 1.905 0.048*

1.4 fUNTEILETNNIINAA
2. fadpfdanyscanu

2.1 iudayadui

2.2 fudioyauism

2.3 AUN1IT15L U

2.4 FrunsBauazmInuiuE

2.5 MugUnniag 19 UM
3. flaspanulinela

3.1 AIUANNITY

32 Fuannidede

3.3 fuanudnla

3.4 fUN1IUINTg

35 FUNIWIAT

0.048 0.041 0.062 1.162 0.246

-0.010 0.046 -0.012  -0.221 0.825
0.076 0.040 0.102 1.884 0.040*
-0.001 0.042 -0.002  -0.034 0.973

0.019 0.045 0.021 0417 0.677
0.049 0.043 0.058 1.148 0.252

0.016 0.043 0.020 0.377 0.706
0.025 0.044 0.028 0.569 0.570

-0.015 0.047 -0.017  -0.328 0.743
0.231 0.046 0.278 5.012 0.000*
0.112 0.042 0.138 2675 0.008*

R® = 0.317, F = 12.763, p* < 0.05
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